The global spread of mass tourism is often understood in terms of the diffusion of practices first developed by English tourists and driven by the seemingly universal processes of urbanization and industrialization. This article offers a postcolonial critique of this approach, arguing it fails to appreciate the political and cultural dynamics of local adoption and remains blind to the role of alternative, indigenous practices. Moreover, as mass tourism practices are often viewed as expressions of modernity, societies are understood as modern only to the degree that they adopt northern European styles of leisure. Using Spain and Tunisia as examples, the article shows how the spread of beach tourism to the Mediterranean was shaped by geopolitical factors and imposed cultural and architectural expressions of modernity ill-suited to local contexts. Suggesting the value of alternative approaches, the article discusses forms of domestic coastal tourism in Morocco that express a modern hybrid Moroccan identity, in which a popular Islamic traditional ritual is performed and reinvented within the space of leisure beach tourism. Keywords beach tourism; domestic tourism; Mediterranean; modernity; modernization; Morocco; nonWestern tourism; postcolonialism; Spain; tourism theory; Tunisia
Urbain adds, almost apologetically it seems: 'This is not a Europe-centric interpretation, simply the identification and recognition of an undeniable phenomenon of diffusion ' (p. 179) . Later, when asked: 'Does this mean that you see no interest in the study of non-Western tourists?' Urbain begins by stating 'no', but insists that any such study must be understood as 'a phenomenon of diffusion and acculturation ' (p. 180) . To the degree that tourism develops outside of a 'Western context', he contends it is a product of the spread of urbanization and thus the 'same causes are generating the same effects' (p. 180). Urbain further qualifies his initial reply by stating it is not of 'much interest in itself to study a tourist from China or elsewhere, because what we are facing is primarily a phenomenon of globalization and acculturation ' (p. 181; emphasis in original) . What he admits to be of interest is limited to tracing how non-Western societies are opening up to tourism ('in the Western sense of the term'), a process he describes as marking the 'birth of a country . . . driven by the desire to affirm its identity ' (p. 182) .
In defending this approach, Urbain discounts the influence of other forms of mobility and leisure found in both Western and non-Western societies, such as pilgrimage, noting that until the birth of 'tourism' in late 18th-century England, these were not recognized by distinct, new terms such as 'holiday ' and 'tourist' (p. 179-80) . While such a distinction is important to one concerned with the historiography of tourism, it creates too rigid a lens for anyone seeking to understand the broader political and cultural significance of the development and spread of tourism across the non-Western world. Embedded in Urbain's [year] approach to the study of tourism, including beach tourism, is the assumption that tourism is a product of (Western) modernity. By the same token, in his view the spread of tourism seems to follow a process of socio-economic change as understood by advocates of modernization theory (Telfer, 2002; Gilman, 2004 ). Urbain's approach claims, like modernization theory, to represent a universal process that we can expect to spread across the globe developing regional variations through the process of acculturation. But as Alneng (2002) noted, tourism studies has failed to question the congruence between (Western) modernity and (Western) tourism that is critical to the founding of the field (see also Winter, 2009) . When scholars refer to tourism in non-Western contexts, they tend to recognize only the development of tourist practices 'in the Western sense of the term' (Erik Cohen, cited in Alneng, 2002: 126) . Referencing Mitchell's (2000) critique of modernity, Alneng (2002: 126) argues tourism studies has been confined to a '"European-centered cartography","a singular history" and a modernity with an "autocentric picture of itself as the expression of a universal certainty"' (but for important exceptions, see Oakes, 1998; Ghimire, 2001; Winter et al., 2009 ; as well as the discussion later).
Using the example of beach tourism, this article argues that Urbain's mapping of tourism development -viewing the spread of tourist practices and patterns of tourism development in terms of 'diffusion' from its British origin -risks limiting one to a similar European-centric cartography. The term 'diffusion' fails to take into account the distance or landscape between 'origins' and local adoption, especially as we get farther from England. It is blind to geopolitical contexts and the political implications of the spread of practices from metropoles to postcolonial societies. It also ignores other possible points of origin and seems to suggest that tourist practices were simply 'exported' into regions devoid of their own indigenous local practices. Moreover, by viewing mass tourism practices as expressions of modernity, societies are understood as modern only to the degree that they adopt northern European styles of leisure.
Consider, for example, how during the 17th and 18th century, cultured British travelers often 'encountered models of beach practices that were very different than their own' (Lencek and Bosker, 1998: 93) . As Lencek and Bosker (1998: 93) note:
In the course of their Grand Tour, British tourists came across native bathers in the Mediterranean joyfully splashing in the cool, clear waters, playing for hours in the waves like bands of dolphins. To these northern travelers, sights such as these seemed to re-create legendary sea frolics from classical mythology.
While Lencek and Bosker's anecdotal history of the beach as a space of leisure activity does not offer an alternative set of causes and forces to explain the global development of beach tourism, their collected observations suggest possible influences outside the rise and spread of the English seaside resort. John Walton, a leading historian of the English seaside, has traced into the 20th century how the seaside holiday -'an English invention' -became a cultural norm for Britain and much of Europe (Walton, 2001: 272) . In doing so, he notes how, as the practice spread across Europe, it took on diverse forms and variations in different national settings (Walton, 2001: 294) . In this article, I would like to extend this field of study beyond Europe, and consider how we might better understand the spread of beach tourism, seaside holidays, and patterns of coastal tourism development to shores beyond Europe and across the Mediterranean region into Muslim North Africa.
With this survey, I want to show how tourist practices and patterns of development do not spread unchanged. Moreover, often their transference is structured within power relationships at the geopolitical and societal levels. In particular, I argue that practices and patterns of tourism development have often been implanted by foreign tourists and developers. These tend to displace local practices and forms, and/or they mesh with local ones to create new variations and hybrid practices. Put another way, this article offers a postcolonial reading of the spread of beach tourism. It identifies how the diffusion model fails to recognize the geopolitical forces and hierarchies that sustain the spread of Western practices. It also suggests the value of understanding beach tourism as a diverse range of practices that in each location have been shaped by transnational as well as local influences. Most critically, it recognizes how the spread of 'Western' modernity was often interwoven with colonial projects while rejecting the assumption that modernity is exclusively a Western product. While scholars have explored the many negative impacts of tourism -including economic exploitation, cultural commodification, and environmental degradation -a postcolonial approach offers a broader challenge to the very terms of tourism studies as a field suggesting the limitations of the terms and reference points used to understand the dynamics of tourism (see also Hall and Tucker, 2004) .
My approach is shaped, in part, by Edward Said (1979) who showed how, with the expansion of travel and communications from Europe across the Middle East, European travelers and scholars viewed the region in terms of what he referred to as 'imaginative geographies' that folded distance into difference (see also Gregory, 2004: 17) . As Bryce (2007:186) notes, in such discourses 'the West' divides itself off from 'the Orient' 'in order to conceive of itself as an object that transcends its geographical location to become the very site of reason and modernity against which all other cultures must be measured.' One task of a postcolonial approach, therefore, is to re-situate cultural practices and expressions of modernity in both Western and non-Western societies thereby suggesting an alternative to a European-centered cartography.
My study begins by recalling how tourism has been understood as a cultural expression of modernity while suggesting that beach tourism exemplifies such an understanding of modernity. In seeking to understand the spread of beach tourism across the Mediterranean, I note how the region of the Mediterranean, viewed from northern Europe, has been represented in terms of spatialized temporality. As a result, northern travel to the Mediterranean has often been experienced as a trip back in time, to a region distant from northern European modernity. At the same time, Mediterranean states have used tourism development, recasting their landscapes -including their coasts and beaches -as a means to promote their own modernization; an effort that sought to overcome difference and 'otherness'. But rather than being incorporated as distinct places across a heterogeneous Mediterranean, in the 1960s and 70s, the development of the Mediterranean beach tourism economy led to forms of tourism that often overwrote local notions and characteristics of place.
As a preliminary effort to illustrate this broader argument, I explore the cases of Spain and Tunisia, two tourism-dependent economies located on opposite shores of the Mediterranean. Drawing on the existing literature and my own research on Tunisia (see Hazbun, 2008) , I use the contrasting cases to suggest how the spread of beach tourism across the Mediterranean initially produced cultural and architectural expressions of modernity that were ill-suited to local contexts. In contrast to the expectations of the diffusion model, this process amplified rather than diminished the gradations of difference between north and south. In each case, I highlight how the development of beach tourism was defined, in part, by the differing geopolitical context (in relationship to Europe) within which each state found itself. While Spain eventually became assimilated into Europe and modernity, where beach tourism could be viewed as both a local and modern activity, Tunisia's failure to become assimilated meant that beach tourism remained an activity generally viewed as 'Western' and practiced primarily within isolated enclave spaces.
This article then considers an alternative way to think about Mediterranean modernity. Discarding the Europe-centric framework that maps gradations of modernity, I consider a reading of Mediterranean modernity defined by fluidity and hybridity as a lens through which to understand beach tourism in North Africa. I note how the diffusion model cannot fully explain the recent rise and nature of domestic beach tourism in Tunisia. By way of conclusion, and in order to suggest the value of an alternative approach to study tourism, I explore an example of domestic coastal tourism in Morocco that draws on both external influences and indigenous traditions to express a modern hybrid Moroccan identity, in which a popular Islamic traditional ritual is preformed and reinvented within the space of leisure beach tourism.
Tourism and modernity at the beach
In All That is Solid Melts into Air: The Experience of Modernity, Marshall Berman (1988: 5) defines modernism 'as any attempt by modern men and women to become subjects as well as objects of modernization, to get a grip on the modern world and make themselves at home in it.' As John Urry (1990: 2-3) notes, 'acting as a tourist is one of the defining characteristics of being modern.' In his classic 1976 text The Tourist, Dean MacCannell sought to show how sightseeing and the experience of modern tourism operated as one means 'by which modernity, modernization, modern culture was establishing its empire on a global basis ' (emphasis in original, 1989: ix) . Reading MacCannell through Berman, the rise and expansion of global tourism can be understood as a product of modernization as well as a means by which men and women 'got a grip' on a changing world and made themselves at home in it (see also Oakes, 1998) . MacCannell (1989: 13) argues modern tourists are driven by a quest for signs marking aspects of 'the authentic' in a world undergoing the processes of modernization that 'dislodges elements from their original, historical and cultural contexts.' Sightseeing, he argues, 'is a kind of collective striving for a transcendence of the modern totality, a way of attempting to overcome the discontinuities of modernity, or incorporating its fragments into a unified experience' (MacCannell, 1989: 13) . But then he adds: 'Of course, it is doomed to eventual failure: even as it tries to construct totalities, it celebrates differentiation' (MacCannell, 1989: 13) .
Beach and seaside leisure is not often analyzed using the same frameworks as those developed to discuss MacCannell's (1989) authenticity-seeking modern tourist. Urbain (2003) even organizes his study At the Beach around a contrast between the mobile culture-discovering tourist and the seaside-dwelling residential vacationer. But it is the versatility of the beach as a space of leisure, where diverse people across Europe and other Western societies have realized a wide range of 'modern' experiences, which qualifies it to be understood as a space defined by modernity. While bathing and beachside-leisure might have first developed in Europe for health or medicinal purposes, beach tourism came to include the quest for rest and relaxation, sunbathing to display and transform the image of the body, and swimming. Many beachside activities grew from the notion of the beach as a 'place of adventure, sexual possibility', and 'bodily disclosure' (Rojek, 1990: 189) . The excitement of seaside activity is often a product of being part of an urban-like crowd, while at the same time, solitary summer reading at the beach is also an undeniable element of many people's beach experience. Moreover, as Löfgren (1999) observes, beach vacations are so widely practiced that they have become a mass phenomenon but they can still be very personal experiences, conducted within confined space and tailored to one's personality and desires. These cases demonstrate how the space and geography of the seaside has generated, in the 20th century, a diverse range of activities and cultural expressions generally set apart from labor that are fluid, diverse, and un-rooted from traditions. This plasticity in itself seems quintessentially modern.
I would argue, then, that like 'the city', we should see that 'the beach' operates as a critical space for experiencing and constructing modernity in Berman's (1988) sense (see also Oakes, 1998 for a similar claim within the context of rural China). More so than other landscapes, the beach in many Western contexts has functioned as a 'tabula rasa' or a blank slate that can be molded, built, marked, and rebuilt to serve new purposes and identities at different times in different places. This diversity is reflected, as Grey (2006) has shown, in the architecture and built environments at the seaside that take on diverse shapes, forms, and styles.
Overcoming Mediterranean difference
What I want to do next is contrast such patterns of seaside tourism development, viewed as expressions of modernity, with those across the Mediterranean region during the 20th century. How well do these patterns conform to the diffusion model? Urbain (2003: 180) argues that in any study of the diffusion of tourism 'the search for difference should not pass over the prior recognition of similarities', but he ignores that the replication of patterns and practices does not occur free from power relations and independent from cultural forces. In the middle of the 20th century, the spread of beach tourism across the Mediterranean was shaped by geopolitical forces and nationalist political projects that mutated how the beach functioned as a space for experiencing modernity. The rise of 'sun, sand, and sea' mass tourism -driven by cultural and economic conditions in northern Europe -eventually led to the standardization of a generic form of Mediterranean beach tourism defined by northern European tastes, economic interests, and what Edward Said (1979) refers to as 'imagined geographies'. Said (1979) often wrote about the 'imagined geographies' that Europeans, especially during the colonial era, had about the Islamic world in terms of a binary between the Occident and the Orient. In their colonial regions, France, Italy, and Britain designed urban spaces, promoted cultural practices, and structured tourist gazes to identify the local with 'tradition' in contrast to the 'modern' forms they implanted (see, for example, McLaren, 2006) . Postcolonial states across the Third World have since struggled under the legacy of this divide. While they seek to promote national economic development and modernization, they also often market themselves as 'Oriental' tourist destinations, catering to Western impressions, images, and stereotypes of Arab and Islamic cultures while recreating for tourists the subject position of colonial travelers (see Bryce, 2007; Gregory, 2001; Minca and Bourghi, 2009) .
The Mediterranean as a cultural region, however, sits awkwardly between the seemingly binary poles of 'Orient' and 'Occident', incorporating both into its web of history, memory, and flows (see also Obrador Pons et al., 2009b) . For cultural tourism from at least the Grand Tour onwards, the Mediterranean was a draw for visitors because it held the archive of Western civilization, the ruins of the classical Greco-Roman era (Löfgren, 1999: 158-163) . With industrialization and the sense that the center of modernity had moved to northern Europe, the Mediterranean came to represent Modernity's Other (Peressini and Hadj-Moussa, 2005: 1) . Even in southern Europe, modernity seemed lacking and traditional ways still prevailed. Mediterranean states have since struggled to overcome this cultural difference under the strains of geopolitical hierarchies.
Before I consider the cases of Spain and Tunisia, by way of contrast, I want to pause here to discuss the case of early post-war France, when, with the support of American officials, inbound American tourism was used as a means to support the rebuilding of its war-torn economy. In his book about American tourism to France, Cold War Holidays, Christopher Endy (2004) writes about the 'paradox' French tourism faced in the 1950s and 60s. It sought to market its old world identity and radiant cultural history -the traditional bases for its authenticity in MacCannell's (1989) terms -while simultaneously seeking to avoid two pitfalls. First, French officials and businessmen did not want their tourism sector to appear too 'backwards', meaning hostile and inconvenient for visitors. Second, the French were also keen to avoid eroding their country's cultural distinctiveness and artisanal ways by adopting modern -at the time meaning American -business practices and architectural forms. Expressed in the language of the day, they feared 'coca-colonization'. Endy explains how France -as it rebuilt its economy and military power to become a critical player in Europe -responded by promoting an identifiably French expression of modernity that included developing its own iconic modernist buildings and hotel chains (rather than allowing American ones to dominate). At the same time, they framed the marketing of its traditional cultural forms within a narrative of progressive disappearance. This narrative valued the elements of traditional culture -and thus were worth perserving -while defining modernization as an indigenous process, making both markers of France's place-image.
This negotiation of the tradition-modernity paradox and the realization of a local modernity stand in contrast to France's cultural policies towards its colonial territories as well as the tourism development experiences of most Third World countries. In these cases, local geographies are commodified for external tourist consumption by marking them as 'traditional' and replicating colonial discourses of foreign exploration (see Minca and Bourghi, 2009) . I want to keep the French model of modernization in mind as we consider cases across the Mediterranean as it represents a model of transformation that postcolonial states were unable to promote in their own tourism development efforts.
Tourism, culture, and the politics of modernization in Spain
In contrast to mid-20th century France, Spain's efforts to develop tourism could not initially center on its national distinctiveness and urban culture. Within this context, the rise of beach tourism was defined by Spain's effort to modernize and increase its political and economic integration with Europe. As historian Sasha Pack (2008: 657-8) argues: 'Notwithstanding certain indigenous origins, the history of leisure and tourism in Spain became entangled in an often obsessive struggle to overcome the stigmas of national difference and an alleged incapacity to adapt modern ways.' The case of Spain -where mass tourism development allowed the country to become a major player in the international tourism economy -has since become central to understanding the development of mass tourism and its 'diffusion'. It has often been used as the template through which many scholars view efforts of Third World states to use tourism development as a means to promote modernization. Within this narrative, northern European tourists, tour operators, and capital are assumed to play a critical role while the costs of success, in terms of impact on the coastal landscape and challenges of the product cycle, are used as warnings to suggest guidelines for more sustainable patterns of development. Such a reading, however, fails to recognize how 'modernity' and tourism practices in this case were not expressions of universal processes, but contingent on political forces, economic changes, and policy choices made in Spain and other European states. In briefly considering the case of Spain, I want to suggest how we can better recognize the political and cultural dynamics often ignored in the 'diffusion' narrative.
In the 19th and early 20th century, as organized tourism expanded across the European continent -most intensively in France and Switzerland -Spain found itself marginal to these processes. The Spanish government actively sought to draw northern European visitors. The itineraries and practices of these foreign tourists tended not to overlap with those of domestic travelers, as 'to the extent that they came at all, [foreign visitors] were motivated by a desire to gaze on the exotic or to convalesce in Mediterranean airs' (Pack, 2008: 658) . What began to transform Spanish tourism was the rise in the 1920s of increased desire on the part of the northern European elite for sunshine. Beach resorts became cosmopolitan social settings and in 1930, Spain's southern coast was named 'Costa del Sol' in order to better attract northern European visitors (Pack, 2008: 661) . In the aftermath of the civil war, under the Franco regime, the Spanish government made a concerted effort to transcend its political isolation and rebrand its external image by appealing to the tastes of northern European travelers and creating economic incentives for coastal tourism development. The spread of northern European beach tourism practices to Spain were, in part, a product of a national political and economic project. As a result, the forms of beach tourism developed were shaped by the geopolitical context of Spain's dependent relationship to Europe.
In the 1950s and 60s, Spain's Mediterranean coast underwent a massive transformation with the rise of 'sun, sand, and sea' mass tourism. The post-war economic boom in northern Europe -that led to rising incomes and social welfare legislation for paid vacation time -helped define an era of mass consumerism with new, expanding classes driving the demand for mass tourism (Williams and Shaw, 1998: 4) . A standardization of tastes around low-cost mass beach tourism led, by the 1960s, to beaches across the Mediterranean becoming sites of mass production. European tour operators accelerated the development of mass tourism by aggregating ever-larger numbers of tourists and negotiating contracts for the large-scale supply of charter flights, lodging, and other services by local providers. The result was an overall reduction in the cost of tourism, putting beach vacations within reach of millions more.
Spain was well positioned to benefit from these transnational market forces and sociological changes. Packaged beach tourism and the early incarnation of Club Med developed on its islands and soon beach tourism took over its coasts. As upwards of 85 percent of international tourists to Spain came for its beaches, tourism became synonymous with the beach (Pack, 2008) . Turner and Ash (1975: 97) noted the explosion of tourism development had 'virtually nothing to do with traditional Spanish culture'. Spanish tourism, as a result, became 'heavily dependent on the tastes of north Europe's working class' (Turner and Ash, 1975: 98) .
While it might be possible to describe the expansion of tourism in Spain in terms of the 'diffusion' of British tourist practices, such a narrative needs to be inflected with an understanding of the contingent factors and structural relations at work. With the rise of mass beach tourism, the architecture of the spaces of modernity on Mediterranean beaches adopted a rigid format that lacked territorial specificity and vernacular influences. As resort villages catered to the northern European market, the 'emphasis was reflected architecturally in the box-like aesthetic and functionalist uniformity of most of the new edifices, which typically had no rapport with the older, pre-resort appearance of costal towns' (Pack, 2008: 665) . The bulk of this transformation occurred when Spain had limited regulation and planning constraints. As tourism flows grew, hotels were built with larger capacities and requiring larger amounts of capital. Coastal towns and villages in and around Spain's coast where previously a few family run hotels existed soon saw multinational corporations coming in to build and manage large resort complexes.
In the process, the Spanish embraced 'imported modernities' and 'by the late 1960s . . . taking a holiday at a Spanish beach resort was to many Spaniards a badge of cosmopolitan sophistication' (Pack, 2008: 667) . Eventually, beach tourism became a mass phenomenon for Spaniards in large part due to Spain's ability to promote economic development and its incorporation into the European Community. While the transformation of the Spanish coast has been lamented for haphazard design, cheap construction, and repetition of generic forms, more general tourism development has, nevertheless, been understood as helping this southern European state to modernize its economy, by diversifying sources of foreign exchange and by generating job growth in underdeveloped regions. In the case of Spain, the Economist Intelligence Unit reported in 1973, 'tourism could be held to be the stimulus behind a whole economy's expansion' (p. 53). It 'has seemingly enabled the largely farming communities of Spain's Mediterranean seaboard to move, relatively painlessly, from a life lived at near-subsistence level to one enjoying a relatively high material prosperity in less than two decades' (Economist Intelligence Unit, 1973: 53; see also Sinclair and Gómez, 1996) .
In the decades since, Spain has become 'European' and 'modern', erasing much of its Mediterranean 'otherness'. In doing so, it has been able to adopt some patterns described above in the French case, where its national identity and external tourism image have come to be defined in part in terms of a Spanish modernity, rich in sites related to European, Mediterranean, and regional history, while also known for its features of modern art and architecture. As a result, Spain's eventual 'success' and its assimilation into European modernity have masked the dynamics of dependence that initially defined the process of tourism development in Spain.
Tourism and modernization in Tunisia: On the outside looking in
While much of Spain's Mediterranean coast was refashioned to reflect the tastes and styles of northern European leisure, by the end of the 20th century, Spain became assimilated into European modernity. In the process, however, the Islamic world and Africa became its other. Spain's coasts remain marked by the experience of this transition, but across its beaches and urban areas, Spain became a space where both visitors and residents can experience diverse forms of leisure and modernity. As we cross over from Spain to the southern shore of the Mediterranean, the dynamics of tourism development change. In both economic and geopolitical terms, Muslim North Africa remains 'on the outside of Europe looking in' (White, 2001 ) and this condition is reflected in the experience of coastal tourism development.
The North African state of Tunisia gained independence from France in 1956. At a time when the ideology of Arab Nationalism dominated regional Arab politics -leading states to distance themselves from dependence on the former colonial powers -Tunisian President Habib Bourguiba promoted a different strategy. He lamented the departure of European capital and much of the country's non-Arab middle class at the time of independence. While wanting Tunisia to be politically independent, he also viewed it in the nation's interest to maintain and foster ties with Europe. He sought to create what he often referred to as a more 'open country', meaning one turned towards the West. He argued that the 'reorientation of Tunisia towards the West would represent progress and prosperity, the very objectives that an independent Tunisia aspired to' (Bergaoui, 2003: 53) . In his view, attracting tourists from Europe and North America would help promote economic modernization domestically while projecting images of modernity and openness internationally.
Thus like Spain, Tunisia sought to use tourism as a tool to promote better integration with Europe and diminish its markers of otherness and lack of modernity. The nature of the spread of beach tourism to Tunisia's coast was shaped by Tunisia's dependent economic and geopolitical relations with Europe and Bourguiba's strategy to modernize the country along 'Western' lines. At first, Tunisia sought to develop its territory in the mold of a Mediterranean Riviera resort as found along the coasts of southwest Europe. Tourism in Tunisia had long catered to a European elite. With its classical heritage -such as Carthage and other Greco-Roman ruins -it was a peripheral stop on the Grand Tour. European upper class travelers also made Tunisia a hunting playground and winter retreat. At the time, the coastal town of Hammamet was known as a destination for various intellectual and artistic travelers such as Gide, Flaubert, and Klee (Bergaoui, 1996; Boukraa, 1993; . And under French political control, state authorities and private firms promoted Tunisia's classical heritage, natural environments, and traditional crafts.
Tunisia's first tourism development efforts were directed at building luxury hotels to create a resort destination for European and American tourists. These efforts, however, failed since Tunisia could not easily compete against European destinations as a high class 'Riviera'. These efforts were abandoned as state authorities redirected their attention towards the largest and fastest growing segment of the international tourism economy at the time: mass beach tourism. The state-owned tourism agency built large mid-range hotels that catered to the cheaper package tours being offered in the mid1960s, driven by the expansion of charter airlines. Tunisia switched from being a winter resort to a summer beach destination. The vast majority of tourists were northern Europeans, with the bulk being French, German, and British. Tourism became something of a mass beach monoculture. The rapid expansion of the Tunisian model of package tourism resulted in a landscape dominated by mid-range three star hotels lined up in the coastal tourism zones around Hammamet, Sousse, and Djerba (Cazes, 1983; Sethom, 1979; 1992) .
While tourism became a significant sector for the Tunisian economy, the forms of 'modernity' that mass beach tourism represented were highly alienated from the culture of the indigenous society. These reproduced the colonial era dualism of European modernity and local tradition, impeding the assimilation of Tunisia into European modernity. The political economy of Tunisia's incorporation into the international tourism economy compounded this problem. Tunisia's dependent relationship to the global market limited its ability to influence the international market and the contribution that tourism development could make to the country's industrialization efforts (Sethom, 1992) . Meanwhile, its generic standardized brand of tourism, which it became known for, failed to support a distinct, modern place-identity.
Socially and physically, beach tourism represented a foreign enclave; a zone outside of local culture. Tourist spaces were often intentionally not integrated into the local urban fabric to limit their cultural impact, while tourists spent the vast majority of their time in their hotels or on the beach. To many Tunisians at the time, however, these implants represented forms of Western modernity much of the county aspired to. In the 1970s, a French researcher wrote, based on his survey of the population around one of the major tourism resorts: 'Unfortunately these large tourist cages [i.e. the hotels] are, in the eyes of the local people who have no other basis for comparison, true symbols of the life-style of the highly industrialized, developed counties' (Group Huit, 1979: 298) . Even while many Tunisians privately criticized the behavior of foreign tourists and firms, 'tourism and its symbols, such as the jumbo jet and luxury hotels elicit an image of studied modernity and of much sought-after development' (Group Huit, 1979: 302) .
But as Turner and Ash (1975: 145) noted: 'The uncompromising modernity and alien style of the [luxury] hotel does not suggest the possibility of any smooth transition from traditional to modern.' Thus, it would seem that to a large degree the Tunisian regime and many Tunisians came to embrace the colonial narrative equating European forms and social habits as modernity, but only a narrow local elite could realize such a lifestyle. At these European-oriented resorts, the beach was not a space of modernity where the majority of Tunisians could become, as Berman defined it, 'subjects as well as objects of modernization, to get a grip on the modern world and make themselves at home in it.' Rather, as many young Tunisians found work at tourism resorts, they had to negotiate between, as one researcher put it, 'the society of their parents, restricted and monitored, and the one of their work lives that turns on semi-nude beaches and brilliant nightlife' (Waltz, 1986: 668-9) .
The other side of this dualism is that tourism became a focus for criticism by religious and socially conservative elements of Tunisian society who had long opposed Bourguiba's secularization efforts and his vision for Western-oriented modernization. These so-called Islamists sought to 're-Islamize' Tunisian society. This movement drew upon growing disenchantment with the failings of Bouguiba's nationalist regime as well as the population's identification with the country's Arabic and Islamic heritage, rather than the Mediterranean identity or Franco-Tunisian synthesis that appealed more to the country's Westernized elite.
Mass beach tourism oriented to European desires proved an especially ripe target for Islamist tracts against Westernizing and secularizing government policies and social trends towards consumerism and materialism. Bourguiba had directed the country's vision of modernity towards France and Europe, and marginalized the importance of Islam as a religion and source of identity and moral guidance. Islamists rejected Bourguiba's model, calling it a failure that led the regime's narrow elite towards greater despotism. The Islamist leader Rashid Ghannouchi countered Bourguiba by noting that: 'Tunisians are not tourists who live in a hotel' (Esposito and Voll, 2001: 106) . While never presenting a coherent alternative framework for economic development, Islamists declared their opposition to 'the cultural colonization of our Islamic world by Westernization', and lamented that, 'our economy is based on producing things that we don't need, with cheap labor, for the West, and on tourism' (Kamm, 1984) .
A postcolonial view of Mediterranean modernity and tourism
These opposing narratives about the cultural implications of tourism development in Tunisia, that have come to define public debate as well as academic research on the topic, are both built on the opposition between European modernity and local tradition. They are not, however, the only ways to understand the development of tourism and leisure across North Africa. I want to consider an alternative approach that does not view the Mediterranean region in terms of gradations of modernity. In Mediterranean Crossings: The Politics of an Interrupted Modernity, cultural studies scholar Iain Chambers (2008) examines the culture of the Mediterranean in terms of how all its elements are in constant flux, resonating with the waves carrying diverse flows emitted by sources near and distant. In the opening passages of the book, Chambers quotes a chef in Naples who illuminates the Mediterranean's interrupted, non-linear version of modernity by observing: 'Nobody invents anything; everything is already in circulation in one way or another.' The chef explains that in his cooking he gathers diverse materials and expresses his modernity 'in the subsequent combinations and mixture' (p. 1).
A closer look at social practices of beach leisure in North Africa -and anywhere else, I assume -can reveal alternatives to the dualist approach. Rather than the diffusion of practices marked as 'modern' and 'Western' or a defense of the local and authentic limited to fending off external influences, many people in North African societies experience a heterogeneous modernity through selectively appropriating different influences circulating the Mediterranean. In other words, we can see that the tools and strategies non-European people use 'to get a grip on the modern world and make themselves at home in it' mimic the way that Chambers' Napoli chef cooks. Rather than simply adopting northern European practices, as the diffusion and modernization models suggest, they draw on experiences, methods, and knowledge from diverse sources and use them for their own intents and purposes. In writing about cultures of tourism across the Mediterranean, Obrador Pons et al. (2009a: 10) argue that we should not view places as 'fixed and stable entities but they are provisional and always in the process of construction. Their shape depends on the performances and interactions of the people that inhabit them and the networks that sustain them' (see also Obrador Pons et al., 2009b; Biemann and Holmes, 2006) . As Chambers observes, in each location across the Mediterranean we are likely to discover elements of cultural practice that have no clear origin but rather reflect influences that can be traced to many locations, back and forth across the Mediterranean since ancient times.
The study of tourism practices in non-Western locations could benefit from such a 'circulation' approach rather than following the more common diffusion and modernization models. Tourism scholars, however, have rarely focused on the practices of non-Western tourists. In particular, the study of domestic and regional tourism in the developing world has lagged far behind the study of international tourism. Alneng (2002: 127) notes that 'if we look up "Third World" in the subject index of the 25th anniversary edition of Annals of Tourism Research, we will get no indications that the people who live in that part of the world could ever be tourists.' Related entries only note the impact of tourism on the Third World while there is no entry for 'domestic tourism' (Alneng, 2002: 127-8 ; see also Swain et al, 1998 Swain et al, : 1062 . Domestic tourism has not attracted as much attention from policy makers and international scholars, in part, because it does not bring in hard currency and foreign investment. Researching domestic tourism patterns in postcolonial states also requires local language skills, contextual knowledge, and extensive ethnographic fieldwork. Moreover, research by tourism scholars and policy makers has often been limited by adherence to the diffusion model of understanding tourism where local tourism practices are understood as based on the adoption of external practices. Even scholars critical of the tourism development process, such as those influenced by dependency theory, generally focus their studies exclusively on foreign tourism. Such approaches often imply that locals have no significant indigenous practices of beach leisure and tourism. As a result, we do not have much scholarship exploring, for example, how people in non-Western societies forge experiences of a heterogeneous modernity on the beach.
One recent effort to explore domestic and regional tourism outside of 'Anglo-Western' contexts begins by noting the seemingly paradoxical image of a male Japanese sunbather lying on a beach in Phuket, Thailand. Winter et al. (2009: 2) note that this image 'challenges the commonly held perceptions that the tourist is white and most likely living in a postindustrial, "Western" country.' In discussions of the rise of tourism along the Arab and Muslim shores of the Mediterranean, the seeming lack of local beach leisure traditions has often been explained as a product of religious strictures that limit the exposure of the body, prevent mixing between the sexes, or even ban beachside sports and recreation. In the case of Morocco, on the western edge of North Africa, such views have also built on the view that historically the local population was oriented inland, where its major historic cities are. The sea, many argue, was viewed as dangerous; a space of piracy, while many coastal enclaves were controlled by foreign powers for commercial and military purposes (Berriane, 1991: 73-4; Barbier, 2001: 227-8) .
Thus, the limited development of domestic tourism -defined as locals adopting Western styles and practices of leisure -has been read as a product of modernization. This activity, however, has never amounted to but a very small percent of total tourism activity in countries with tourism sectors dominated by mass beach tourism catering to north Europeans. In Tunisia, for example, it seems policy makers only became seriously interested in the domestic market when the overall tourism sector recently suffered a significant downturn in the number of foreign visitors, and policy makers and hoteliers considered giving Tunisians discounts at local hotels to increase their occupancy rates.
Rates of domestic tourism in developing countries such as Tunisia seemed to have increased in recent decades as economic development led to the rise of a middle class. But it is not clear that increases in domestic coastal tourism can be understood exclusively in terms of external influences, modernization, and the demonstration effect (for a preliminary descriptive survey, see Mzabi, 1996) . Ethnographic research on Tunisians who patronize beach resort complexes, such as Tabarka along Tunisia's less developed far north west coast, suggest that the motivations and experiences, even for Tunisians staying in the same mid-range hotels as foreign tourists, are different from those of foreign tourists (Pfaffenbach, 2001) . They are more likely to travel in extended family groups and they spend more time in local towns and shops. Moreover, in interviews, most Tunisians today no longer explain their visit to a tourist hotel as an imitation of Western behavior or even as a sign marking their activity as 'Western' or 'modern'. Many even express disapproval of the behavior of European tourists and see their own socially-beneficial behavior in contrast to pleasure-seeking leisure of foreigners. In fact, Pfaffenbach (2001) reports they tend to understand their leisure practices as an innovation of traditional ones that included summer family travel to the shore, outdoor picnics, and camping. These activities are ones that all classes, not simply the Westernized elite, engaged in. While swimming might not have been part of this tradition, going to the beach is not new or due simply to foreign influence.
'Ni-tradition, ni-modernité': The case of domestic beach tourism in Morocco Even Pfaffenbach's (2001) preliminary study of domestic tourism in Tunisia begins to suggest the possibility of a counter-history of beach tourism along the southern Mediterranean. For now it is hard to construct a full picture of broader patterns, but a very rich and insightful case study is offered by the Moroccan geographer Mohamed Berriane. Berriane (1991; 1992; has produced some of the most important, yet underappreciated studies of domestic tourism in the Islamic world. In the mid-1980s, he estimated that over 30 percent of Moroccans go on extended holiday each year, demonstrating that domestic tourism involves more than just the country's wealthy elite (Berriane, 1993: 134-5) . While only a small share of Moroccans go abroad or stay in the exclusive European-oriented resorts, the social background of the rest of the domestic tourists is broad and varied. Most interestingly, Berriane also suggests alternative, local origins for the practices of Moroccan beach tourism. Over half of Moroccan tourists visit the coast on their holiday. While many who visit the mountains stay with relatives, coastal tourism allows for the participation of a range of income levels. The wealthy urban elite might stay in luxury hotels, while those with less income, if they do not have family to stay with, will camp on the beach. They generally bring with them portable cooking devices to re-establish the home setting on the seaside.
Berriane has concluded that Moroccan domestic tourism has functioned as a means to periodically reconstruct the traditional extended family. In many ways this practice reflects an adaptation to modern experiences of dislocation. To fully appreciate this observation we should recall how, with a focus on the experience of European island communities in the Mediterranean, Selwyn (2000: 235) has noted how tourism development has contributed to the decline of the historic Mediterranean urban landscape 'based upon the capacity to construct spaces -public, semi-public, private -in which different individual persons, families, groups of families, and communities may live together, simultaneously maintaining senses of difference and coherence, separateness and community.' The rise of coastal tourism development, he argues, has led to 'movements of populations, particularly of young people, to the coasts' resulting in the increased 'autonomy of individual members of kinship structures while decreasing the moral authority of elders' (Selwyn, 2000: 226) .
Viewed in terms of the overall decline of the extended family and what Selwyn refers to as the polyculture of historic Mediterranean communities, Berriane (1991) offers a reading of domestic Moroccan tourism practices that represents 'ni-tradition, ni-modernité' (neither tradition, nor modernity). In MacCannell's terms, we could say that the 'authentic' sought by domestic tourists in Morocco is the organic family itself (see also Obrador Pons et al, 2009a: 13) . This practice also helps sustain the extended family as a coherent network even as members live in different places and adopt different lifestyles. Within the context of the holiday, especially when taken to the beach, different members, even members who normally live in the same household, are given the opportunity to engage in activities together and with other vacationers that might not be tolerated at home. Through different activities, including shopping, relaxing, having meals, meeting friends, and playing games, Berriane argues the holiday helps families deal with internal strains on the structure of the extended family, which in other societies have often led to the erosion of the extended family unit resulting in the nuclear family becoming the most common vacationing unit.
One particularly interesting aspect of this practice is that not only has it developed in parallel with international tourism, influencing Moroccans to adopt some European leisure practices, it has also drawn on local folk religious practices. Berriane (1992) explains that beach tourism has developed from moussem events, the practice of annual religious pilgrimage to tombs of saints, called maribouts. In part, this development is a consequence of some tombs being located near the beach and in traveling distance from major cities. This centuries-old practice has in recent years developed a hybrid form of tourism, family reunion, religious practices, and public spectacle. These events still include religious services and practices, which are organized by traditional tribal authorities. During these events, Moroccans from diverse backgrounds camp in densely packed formations along the beach near the site of a tomb grouped in clusters of extended families. While some family members might take part in some religious rituals, many will spend most of their time at the beach engaged in various leisure activities. In a sense, this is an example of how Moroccans have reinvented the beach, absorbing external influences while adapting local traditions at the same time.
Moreover, Berriane (1992: 108) observes that there are alternative local origins for the practice of sea bathing. At the tomb of Moulay Abdallah, he notes an ancient practice of collective bathing by women as a ritual of purification and to seek blessings. At another tomb site, pilgrims have developed the practice of traveling in groups of mixed ages and sexes in which walking along the water and into the waves was understood as part of the ritual. These examples are only suggestive of an alternative history of sea bathing, but they represent influences and sources ignored in the diffusion framework.
While it is possible to view these examples of the rise of leisure coastal tourism in Morocco in terms of the secularization of religious practices, the example of moussemrelated beach tourism also reflects how the promoters of religious events have incorporated the social practice of beach tourism to help sustain and expand the practice of religious pilgrimage. Berriane (1992: 448) concludes that: 'Moroccan society shows a great facility of assimilating and integrating these elements into its own culture . . . . Thanks to this flexibility, the shock between the two systems of values has been absorbed.' In a sense, these vacations allow Moroccans to 'to get a grip on the modern world and make themselves at home in it.'
Conclusion
In the existing literature about beach tourism development, the case of Morocco is usually reduced to the coastal resort of Agadir where Moroccan officials built a complex of high-rise hotels catering to European mass beach tourism. The example of Agadir can be easily inserted into narratives of the expansion of mass tourism defined by the diffusion model and mapped in terms of global forces that have shaped the post-war international political economy of tourism. But as I have shown in the cases of Spain and Tunisia, the diffusion model is blind to the complex forces and interactive processes between local and transnational actors that have shaped patterns of beach tourism development and their impact on the local socio-cultural landscape. To develop a richer understanding of the spread of tourism, especially outside Europe, tourism scholars must learn to recognize the diverse, heterogeneous forms of tourism found across the globe. These cannot be easily subsumed or read through a master narrative defined by a European-centered cartography (on recasting the study of tourism in Asia, see Winter, 2009 ).
The picture becomes even more complex as we move away from beach-oriented tourism and consider other styles and histories of leisure and travel in non-European societies (for a penetrating effort to explore the issue of migration across the Mediterranean region, see Biemann and Holmes, 2006) . Scholars of contemporary mass tourism often forget that Islam has a well developed tradition of venerating travel conducted in order to seek spiritual and worldly knowledge (see Eickelman and Piscatori, 1990) . Such travels have long been recounted in the narrative form of the rihla. The most well known of these is that of Ibn Battuta, a 14 th -century native of Tangiers, Morocco, who first traveled to Mecca on religious pilgrimage, but ended up traveling across much of Asia and later parts of Spain and Africa (Dunn, 1996) . Such histories should lead us to rethink not only our narratives of tourism development but even, as political theorist Roxanne Euben (2006: 178) argues, we should consider how notions of cosmopolitanism are not exclusively 'Western' in origin. Highlighting the Islamic ethos of travel, she suggests that the Arab-Islamic world 'offers a particularly rich countergenealogy of cosmopolitanism ' (Euben, 2006: 178) . Drawing on such traditions, histories, and religious sources, today the Arab world has witnessed the rise of efforts to promote 'Islamic tourism ' (al-Hamarneh and Steiner, 2004; Stephenson et al., 2010) , and forms of 'pious leisure' (Deeb and Harb, 2007) that cannot be simply viewed as the result of the diffusion of Western styles of leisure. Moreover, as regions outside the advanced industrialized economies, such as East Asia and the Middle East, develop consumer societies with disposable incomes used for tourism and their own regional travel and tourism networks, the global map of international tourism begins to look less and less centered around flows limited to the north Atlantic region (on Asia, see Winter et al., 2009 ; and on the Middle East, see Hazbun 2008, Ch 5) .
Only by trying to maintain an open, fluid definition of 'tourism' will scholars discover the diverse micro-stories of how local practices evolved globally. Such studies may end up more like explorations of place and communities rather than narrowly limited to 'tourism' (see, for example, Wynn, 2007) , but tourism scholars should not be confined by self-imposed limits to their field. In the study of tourism, especially in non-Western contexts, the focus on mass tourism and 'popular' forms of leisure -viewed through the lens of the diffusion model -has too often marginalized the role of local actors and practices with their alternative practices of tourism, travel, and leisure. Only when tourism scholars accumulate significant ethnographic and historical research on indigenous leisure practices in non-Western societies will they be able to fully critique the diffusion model and construct rich alternative understandings of global patterns and histories of tourism development.
